
PARIS - At the recently concluded Paris 
Packaging Week 2026, Maharashtra Metal 
Works (MMW) marked a significant milestone in 
its international growth strategy.

The event served as a key platform for the company to 
showcase its metal packaging solutions to the 
European market and strengthen its commitment to 
global expansion.

With four decades of excellence in metal packaging 
manufacturing, MMW’s participation highlighted its 
transition from a regional leader to a competitive 
international partner. Led by Shimona Vasaya, Director 
and Business Head EU, the company’s presence 
focused on establishing long-term collaborations with 
European brands and distributors.

Precision Packaging for Global Markets
MMW showcased a diverse portfolio designed to meet 
the technical and safety requirements of various 
industries:

Tin Containers
Specialized tinplate containers for FMCG, spirits, 
confectionery, and agro-chemical industries, 
prioritizing material integrity.

Aerosol Cans
High-performance solutions for the personal care, 
medical, and industrial sectors.
Innovative Concepts
Unique shapes and tailored designs aimed at helping 
brands differentiate their products through structural 
packaging.

Building Meaningful Partnerships
The event provided a valuable opportunity for MMW to 
engage with established and emerging European 
brands, distributors, and sourcing specialists. The 
tremendous interest generated reaffirms the growing 
demand for packaging partners who can provide 
high-quality, customizable, and scalable solutions,  
areas that are MMW’s core expertise.

Future Outlook
As Maharashtra Metal Works expands internationally 
to become a trusted global packaging partner, the 
company remains committed to maintaining high 
standards of quality and regulatory compliance, while 
creating packaging that carries the unique identity of 
every brand it partners with.
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